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Strategi komunikasi Internasional Office (BKLN, Badan Kerjasama Luar Negeri) 
Universitas Negeri Manado dalam membangun reputasi sudah melakukan tiga hal 
yaitu dengan menjalin komunikasi, melaksanakan strategi komunikasi dan menjaga 
reputasi dengan menjalankan kegiatan-kegiatan internasionalisasi. Kegiatan  
komunikasi dijalankan dengan memilih saluran komunikasi media online dengan 
memiliki situs website BKLN. Strategi komunikasi International Office telah 
menerapkan teori strategi komunikasi secara put strategy, push strategy, pull 
strategy. Secara put strategy international office telah memaksimalkan pengenalan 
publik melalui sosial media seperti instagram dan facebook juga wesite BKLN. 
Secara push strategy startegi komunikasi yang dilakukan yaitu dengan mengikuti 
training dan workshop untuk mengelola international office bagi para pimpinan dan 
pelatihan pengarsipan digital bagi staff. Secara pull strategy, Intenational Office 
telah melakukan implementasi MoU dan MoA dalam bentuk kegiatan-kegiatan 
internasional seperti virtual cultural exchange, international seminar, guest lecture, 
visiting researcher dan program credit transfer international. Terkait dengan 
membangun reputasi pihak International Office telah memenuhi dua komponen 
penting dalam membangun reputasi yaitu secara persepsi dan realita. Secara 
persepsi, para stakeholders menunjukkan rasa percaya yang tinggi sehingga 
menjalin kerjasama dengan International Office. Secara realita International Office 
telah melakukan revisi SOP, perjanjian MoU dan MoA yang baru dan 
mengimplementasikan MoU dan MoA. Sebagai kesimpulan International Office 
sudah berupaya maksimal dalam membangun reputasi melalui penyampaian 
informasi di media online dan kegiatan-kegiatan internasional. Dalam rangka 
peningkatan reputasi sebaiknya International Office terus memperbarui informasi 
di media online secara berkala, memaksimalkan konten postingan di media sosial 
dan memperbanyak perjanjian kerjasama dengan universitas luar negeri atau 
organisasi internasional. 
 









The Communication Strategy of International Office (BKLN, Badan Kerjasama 
Luar Negeri) of Universitas Negeri Manado in building reputation has conducted 
three things, namely by establishing communication, implementing communication 
strategies and maintaining reputation by carrying out internationalisation activities. 
Communication activities have been implemented by choosing an online media 
communication channel through BKLN website. The communication strategy of 
the International Office has applied the theory of communication strategy in put 
strategy, push strategy, and pull strategy. In put strategy, the international office 
has maximised public recognition through social media such as Instagram and 
Facebook as well as the BKLN website. In push strategy, the communication 
strategy is carried out by participating in training and workshops to manage 
international offices for leaders and digital archiving training for staff. In pull 
strategy, the International Office has implemented MoU and MoA in the form of 
international activities such as virtual cultural exchange, international seminar, 
guest lecture, visiting researcher and international credit transfer program. Related 
to building reputation, the International Office has fulfilled two important 
components in building reputation, such as perception and reality. Perceptionally, 
the stakeholders show a high sense of trust so they trust the university to establish 
cooperation with the International Office. In reality, the International Office has 
revised their SOPs, new MoU and MoA agreements and implemented MoUs and 
MoA. In conclusion, the International Office has made maximum efforts in 
building reputation through the delivery of information in online media and 
international activities. In order to improve reputation, the International Office 
should continue to update information in online media regularly, maximise posting 
content on social media and increase cooperation agreements with foreign 
universities or international organisations. 
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